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TAKE AWAY

If there’s one thing | want you to leave with, it would be this...
Whether its logo design, marketing, presentations, the creative
solution is always about ‘the idea’ and I’ve got those in plenty.

Let’s take a walk !
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Some highlights of my most recent work. Primarily focused in
re-branding and corporate design. These pieces show how | rethink
a brand’s identity from the ground up and experiment my way
towards a clear, modern look and feel.




N TripArc

Re-brand, corporate design,
marketing and art direction.

TripArc is a travel technology company whose industry-leading booking solution unlocks
the potential of travel professionals providing more pathways for revenue generation.

They’ve gone through a re-brand and my responsibilities were to help them in their transition
by unifying and updating their internal communications, and commercial / marketing collateral.
This included presentations, icons etc. to social banners, their website and interactive displays
to name a few.
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Branding and concepts

Mizan is a scale in arabic. This up coming cafe / bakery in Nairobi, is a place
to relax and find balance in the city.

| designed the logo drawing on the imagery of a coffee drop and working
it into the shape of a traditional arabic coffee pot to emphasize the arabian
theme. The arabic calligraphy spells out Mizan.

MIZAN




Re-brand and packaging design

The Sweet Spot is a popular bakery with over 40K followers, serving cakes
and cupcakes across Nairobi. They reached out for a re-brand as they look to
start the next stage of growth by opening their first stores and collection depos.
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Veritas
and M&P

Through innovative collaborations with influencers, the agency is a
trailblazer in the realm of social, digital and influencer marketing. To
name a few clients, Microsoft, Revlon, Canadian Tire, Subway, Huggies...



BOWLWAY with
SCOTTIE BARNES

On Subway’s Refresh campaign, we worked with Scottie Barnes to create an evening out to
promote the new Subway bowls. | helped with visual asset creation, social post design and
photo editing. Mailers, postcards and other print assets were also designed.
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Artwork, photography,
illustration, social posts...

Bowlway was just the tip of the iceberg. Working on the Subway account, | created and helped on a
plethora of deliverables for the many activations. Most of which can be seen on Subway’s social page.
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Corporate design, info graphics
presentations, editorial and print

... and annual reports, social posts, web banners and marketing.
What a privilege it was to design for MICROSOFT CANADA !
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Microsoft DevTalks

with
Betheena Elgincolin

B8 Microsoft

MICROSOFT IS EMPOWERING EVERY
PERSON AND EVERY ORGANIZATION
ON THE PLANET TO ACHIEVE MORE
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Microsoft’s cloud services
empower tens of thousands
of Canadian organizations
of all sizes

$19B in revenue generated annually
by Microsoft cloud customers
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Artwork, photo editing,
illustration, social posts...

..for their three brands, Huggies, Pull Ups and Goodnites. In addition | helped with photography
and being on set to film with influencers for social content. The highlight of the work was creating
the logo for @GROWWITHUS and their social / instagram look.
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brand activation, illustration,
vehicle wrap, editorial design

Created and illustrated the look and feel for the activation of the summer
tour of SportChek’s Team Tour bus. From sketch to final.




brand activation, illustration,
vehicle wrap, editorial design

Created and illustrated the look and feel for the activation
of the summer tour of SportChek’s Team Tour.
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mMmock ups and
concept art

Some examples of concept art and mocks designed
as part of campaign and brand activation pitches.
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lcon and
Brand Design

It was awesome to see, and be part of growth while we were in quarantine.
The library is large but here’s a sample of some identities | helped realize in
this period. Most Notable are the first two in MEDNOW and Planeterra.
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CONSENT IS for Sistering Canada

April Johnson / El / Kathy Pinheiro /
Kudra / Lorie Ann Huncar *POPtart*
Lucy Drumonde *ARTDOG* / Marcy / May

ARTIST LEADS:
Farrah Miranda / Alvis Chei / Carelyn Tripp

Gender Vielence Expert: Tina Gamett
Artistic Director: Erin Howley

EWORLDWCONSENT | #CONSENTISCAMPAIGN | MWORLDWCONSENT




typeface design, poster art,
l0ogo, website, site illustration

A fun project where | got create a 3D typeface that | then converted into a poster
shown below. This was the look for the 2019 Maywork’s festival for people and the arts.
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G Adventures

Sail South America
Save big on the cruise of a lifetime

G Adventures
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G Adventures
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INFO-GRAPHIC G Adventures
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SITE ART FOR OPENCARE Opencare

® 0@ = T Ficss By Dpsncars x4+
& o O & opencare.comblog/

<
Stained teeth 101: How to prevent ’
and clean stains from wine, coffee,
and more
Trending

Tartar: Everything you need to know about how buildup affects your oral
health

The image of & perfiet. prarly white smile may feel e something Lo Sspre to — but s practically Fetion when it
comes to real life. Roughly 70 percent of adults have tartar on their teeth, but the ursightly brawn and yeflow.




Opencare

THE FLOSS - BLOG ILLUSTRATIONS




PHOTO COMPS / EDITING Avicanna




Avicanna

N
NEW PURA EARTH

Skin treatments that combines organic CBD
‘withCanadian biophama science to the highest
. Mdcanna Standards of Guality
4 -
Disczover a new world of skincare at ® = Discaover a new world of slincare at
www puraearthworld www.puraearth.worlkd







BOOK COVER DESIGN - LOOPTAIL (BEST SELLER!)

HOW ONE COMPANY CHANGED THE

WORLD ty REINVENTING BUSINESS
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thank you!






