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TAKE AWAY

If there’s one thing | want you to leave with, it would be this...
Whether its logo design, marketing, presentations, the creative
solution is always about ‘the idea’ and I've got those in plenty.

Let’s take a walk !
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Veritas Communications and M&P
‘We Influence the Influencers’

Through innovative collaborations with influencers, the agency is a
trailblazer in the realm of social, digital and influencer marketing. To
name a few clients, Microsoft, Revlon, Canadian Tire, Subway, Huggies...




BOWLWAY with
SCOTTIE BARNES

On Subway’s Refresh campaign, we worked with Scottie Barnes to create an evening out to
promote the new Subway bowls. | helped with visual asset creation, social post design and
photo editing. Mailers, postcards and other print assets were also designed.




Artwork, photography,
Illustration, social posts...

Bowlway was just the tip of the iceberg. Working on the Subway account, | created and helped on a
plethora of deliverables for the many activations. Most of which can be seen on Subway’s social page.

TWO NEW SAUCES. #

THREE NEW SUBS.

Subway” Canada has big news to share. We want you to sea
(and taste) lutic ur ney.

Join us for an exclusive preview of Subway Canada's lineup of 2022
menu introductions, upgrades and new flavours. As part of this intimate
vening. you'l have the opportunity to taste our refreshed ofierings,
tions ef subr magic caming te life, and

e Green Goddess Dressing.

Plus, you'l be the ameng the first in Canada to try cur all-new rice bowls,
‘coming later this yeor.

.....

Doug Fry
Country Director, Subway Canada

Wednesday, July &
T:DUPM - :00PM

Subway
1213 Pacific Bivd
Vancouver, BG V6B 5XB




Corporate design, info graphics
presentations, editorial and print

... and annual reports, social posts, web banners and marketing.
What a privilege it was to design for MICROSOFT CANADA !

MICROSOFT
IN CANADA

Microsoft

Microsoft DevTalks

with
Betheena Elgincolin
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MICROSOFT IS EMPOWERING EVERY
PERSON AND EVERY ORGANIZATION
ON THE PLANET TO ACHIEVE MORE
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Agure Data
Centre Regions

Gaming ata Innowation
e Centre's of Excellonce

Microsoft's cloud services
empower tens of thousands
of Canadian organizations
of all sizes

v

$19B in revenue generated annually
by Microsoft cloud customers

We've supported nearly
3,500 Canadian startups
Tl through Micrasoft programs.

Local sustainability

i
Mcrosoft dowt s vpTo 9% mee
emergy-afficient and can et in
8% ower carbon emissions thary
raciionsl emepiise G centers”

Empowering
Communities

B Microsoft




Artwork, photo editing,
Illustration, social posts...

.for their three brands, Huggies, Pull Ups and Goodnites. In addition | helped with photography

and being on set to film with influencers for social content. The highlight of the work was creating
the logo for @GROWWITHUS and their social / instagram look.
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brand activation, illustration,
vehicle wrap, editorial design

Created and illustrated the look and feel for the activation of the summer
tour of SportChek’s Team Tour bus. From sketch to final.




brand activation, illustration,
vehicle wrap, editorial design

Created and illustrated the look and feel for the activation
of the summer tour of SportChek’s Team Tour.

SPORTCHEK

TEAM
TOUR

KICKING THINGS OFF AT

© ONTARIO SOCCER CENTRE

f ROLLING UP TO KICK OFF
§ SOFTBALL SEASON IN
N STYLE ¢4 -




mock ups and
concept art

Some examples of concept art and mocks desighed
as part of campaign and brand activation pitches.

FULL FRUIT TASTE

B0 1g
CALORIES SUGAR
PER 5ol SERVING
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GROWTH IN

QUARANTINE

It was awesome to see, and be part of growth while we were in quarantine.
The library is large but here’s a sample of some identities | helped realize in
this period. Most Notable are the first two in MEDNOW and Planeterra.
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April Johnson / El / Kathy Pinheiro /

Kudra / Lorie Ann Huncar *POPtart*
Lucy Drumonde *ARTDOG+* / Marcy / May

ARTIST LEADS:
Farrah Miranda / Alvis Choi / Carolyn Tripp

Gender Violence Expert: Tina Garmnett
Artistic Director. Erin Howley

(@WORLDWCONSENT | #CONSENTISCAMPAIGN | #WORLDWCONSENT




typeface design, poster art,
l0go, website, site illustration

A fun project where | got create a 3D typeface that | then converted into a poster

shown below. This was the look for the 2019 Maywork’s festival for people and the arts.



fashion design, illustration

A personal project of fashion, and jewelry design.

READY ? SET! I
TWENDE KAZI \ ~
SAY ITIN
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G Adventures

Sail South America
Save big on the cruise of a lifetime

G Adventlures
oy ~ Save big on yeur
Sail-South J S
America X Ao ‘adventure}I;_ZOlG

Save big on the

cruise of a lifetime ¢ ,I, Ve t & T { ruise of a lifetime

LEARN MORE > = - ¥ g 4

WMSTANT ADVENTURE
ust Add Water




G Adventures
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INFO-GRAPHIC

G Adventures
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RESEARCHERS HAVE IDENTIFIED TRAVELLERS WHO LIVE ALONE BUT TRAVEL 12% of s
manied and unmared,
IN A GROUP AS THE FASTEST GROWING 'SOLO’ TRAVEL SEGMENT. plan to fravel solo in 2014,

Up signincanily from
by 7%in2013.
G Adventusshessean g O, o e Sclo travellers now
@ 134% increase In single -

traveliers since 2008,
G Adventures.com

Amorican Express Sponding
represent 40% of & Saving Tracker, 2013
@ 1@ !oveling communty

1 G Adventures.com
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WITHIN THE G ADVENTURES, THE PERCENTAGE
OF PEOPLE MOST LIKELY TO TRAVEL SOLO..

-
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LAST YEAR WAS A RECORD! BRI et
1B TOURISTS. A GREATER-THAN-EVER PROPORTION OF WHOM

Amajorty of cvertuie
awvelers are singie/never
marnied (48%) compared
WITh miied (@3%), (%
divorced widowed).
Adventure Fourism

Markel Study, 2013
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AKER YEAR FOR TRAVEL, CLOCKING OVER

More than B0% of
Match.com users
llsted fraved a3 one
of thefr Kerests.
Gary Leopold, 15
Media Post 2011

Mot than half (59%)
of iavel agents nofedt
that they"ve seen more
of their clients fravelling
by themselves now
compared with

10 years ago,

Tiavel Guard Pulse Poll
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PROJECTED SINGLE POPULATION IN THE WEST
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THE WANDERING
ALBATROSSES
SPENDS MOST OF ITS LIFE

ALONE AND IN FLIGHT,
COVERING 10,000 MILES
IN A SINGLE JOURNEY.

< I

RESEARCHERS HAVE IDENTIFIED TRAVELLERS WHO LIVE ALONE BUT TRAVEL
IN A GROUP AS THE FASTEST GROWING ‘SOLO" TRAVEL SEGMENT.

WITHIN THE G ADVENTURES, THE PERCENTAGE
‘OF PEOPLE MOST LIKELY TO TRAVEL SOLO.

/42% Americons
/aO%Snnsh

/ 37% Australions and Europeons

, 35% Canadions
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financeit

Get a payment plan today for\
your chance to WIN the trip of a

/(' lifetime to the Canadian Rockies.
L/ P
/ | | |

‘Questions? [landing page url]
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SITE ART FOR OPENCARE

Opencare

Curated options,
better choices.

® © ® & The Floss By Opencare x
& > C @& opencare.com/blog/
v
<
Trending
hitps://www.opencare.com/blog/# |

Stained teeth 101: How to prevent
and clean stains from wine, coffee,

Learn Read Advice Reports

Trai

e

)

and more

5. 2020

Tartar: Everything you need to know about how buildup affects your oral
health

1dayago © by Opencare

The image of a perfect, pearly white smile may feel like something to aspire to — butit's practically fiction when it
comes to real life. Roughly 70 percent of adults have tartar on their teeth, but the unsightly brown and yellow...




Opencare

THE FLOSS - BLOG ILLUSTRATIONS




PHOTO COMPS / ED'T'NG Avicanna




Avicanna

Fis
NEW PURA EARTH
nt " CBD . ~ 1 B Skin treatments that combines organic CBD
withCanadian biopharma science to the highest > i o TU8 - ‘withCanadian biopharma science to the highest
Avicanna Standards of Quality oy . - Avicanna Standards of Quality
Discaover a new world of skincare at « - Discaover a new world of sidncare at
‘www puraear thworid www puraear thoworld




DESIGN

.
at the printing house 7} WA cobEmentary by

joe i benedetto

AUTPH* we consistently invest in the latest technology to bring speed,
quality and value to our Customers,




BOOK COVER DESIGN - LOOPTAIL (BEST SELLER!)

HOW ONE COMPANY CHANGED THE

WORLD sy REINVENTING BUSINESS

Founder, G ADVENTURES







type play /
llustration
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thank you'!




